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The major arguments outlined by this article primarily point towards MLB’s marketing problems that have consequently resulted in fewer actions, fewer balls in play, and low attendance that is arguably not a chance of coincidence. These marketing problems as outlined by this article significantly endangers the popularity of the MLB sport. Jayson Stark of the Athletic argues that currently, listening to the current state and affairs associated with the sport, one would be shocked since digging into the numbers-league wide reveals a cause of concern.
Overall, the sport’s attendance has gone down by about six percent nationwide. This is because averagely, the game presents offensive features, for instance, a base hit. In the understanding that in today’s society, people crave action and excitement, and for this reason, their attention quickly drifts away elsewhere. Similarly, other than the lack of excitement, the sport’s greatest player is yet to become an icon of popular culture (Bill Shaikin of the Los Angeles Times) (John, 2018). The greatest players have remained largely unknown outside the baseball crowds. In sense, the sport's stars are expected to uplift the face of baseball, however, their Q scores have remained alarmingly low at about 22 (Henry Schafer, executive vice president of Marketing Evaluations, Inc.).
Adnan Virk argues that if the sport is to gain popularity then, it has to borrow a leaf from the NBA's marketing strategies. There is a need to effectively market the sport and its stars. He observes that this is an issue that baseball has to specifically address if they are to achieve efficiency in their marketing strategies. Additionally, embracing social media presence by the leading sport’s personalities would mean taking into account the next generation of fans. Baseball players have continued to remain unknown, Dave Winfield noted that football as well as NBA players are known further pointing out that it would require a more concerted effort to promote baseball athletes to have their names out there.
Similarly, MLB players are argued to require an incredible commitment from the fans supporting and following their local teams, and that effective marketing would not only be possible to have the players do it alone (Ted Berg, baseball expert at USA Today and For the Win). Going forward, MLB needs to strive and establish a national fan base consequently doing whatever they need to do to especially appeal to the younger generations. It is argued that Major League Baseball has often overlooked the idea to showcase its leading players and to subsequently take advantage of the endorsement deals and sponsorship opportunities like selling Wheaties, producing online content, and working on other stuff like that. This is what they need to do.
Mize Oz of yahoos sports particularly notes that there is usually a tone of personality in the game and the sports only get a little bit of the side-swipe.  If players are allowed the opportunity to be themselves and showcase themselves, then possibly the MLB would be amazed at would happen. MLB does not do much to particularly capitalize on this aspect, consequently limiting its marketing strategies. Manfred admits that the MLB sports are currently facing some serious marketing malaise and that improving the situation, would essentially require working on strategies aiming at growing the player popularity and the game (John, 2018). Essentially, MLB needs to relax some of the regulations governing self-expression, and instead shine a spotlight on a game presumably overflowing with personalities. 
In conclusion, it is believed that most of the marketing hurdles facing MLB sports can be addressed properly only if there exists an enhanced collaboration between MLB and the Players’ Association (John, 2018). 
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